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The current economic situation has highlighted deficiencies in corporate governance while also showing the importance of 
stakeholder relations. It has also raised the profile of the debates regarding corporate social responsibility and shown the 
inter-relationship with governance. And the two together are essential for sustainable business. The social and environmental 
contexts of business are generally considered to be as significant as the economic and financial contexts and good 
governance will address all of these aspects. The combination of these aspects offers long term benefits for a firm, such as 
reducing risk and attracting new investors, shareholders and more equity as well as sustainable performance.

Written by experts from all over the world,  A Handbook of Corporate Governance and Social Responsibility is the most 
authoritative single-volume guide to the relationship between good governance and social responsibility and the reality of 
managing both. In addition to the theory and practice of governance and CSR, the book includes case studies from large and 
small organizations and NGOs to highlight examples of good and bad practice, and to show international and cultural 
similarities and differences while at the same time furthering the debate regarding the relationship between good governance 
and social responsibility.
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