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Notes on Contributors

This book is the collaborative effort of three authors with input from many
professionals in the distinct worlds of research, creativity and publishing. We
want to underscore that this book is not a small choir of “a cappella” singers,
but a huge stage with more than 75 voices. All of them were fundamental in
making it happen. Their generosity in contributing their time and sharing ideas
through interviews and discussions is greatly appreciated.

We interviewed our experts in successive waves. We started our quest
with a pilot round to test our research approach in January 2007, through a
standardized format of dialogue across the spring and summer, to finish with
highly personalized interviews in the winter of 2007/8. You will meet our
experts, their ideas, their expert visions and their insights about today and
the future, about high end and luxury, about business and life. Our sincere
gratitude goes to the experts and industry leaders listed below in a random
order.

Note

A number of our 75+ contributors have changed their position, their job title
and/or their company since the time of our research. The authors have indicated
their formal status at the time of interviewing with the specification of “fr.”
— this stands for “former” and indicates that the thought leader/expert in object
is now no longer in that position.
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PILOT INTERVIEWS (PRELIMINARY QUALITATIVE QUESTIONNAIRE)
Shari Swan, Founder and Principal, StreativeBranding, Amsterdam
Lisette Heemskerk, fr. Publisher, Sanoma, Amsterdam
Mark Whiting, Head of Market Intelligence, Moet Hennessy, Paris
Kate Ancketill, Managing Director, GDR, London
Patrizia Beltrami, Director of Communication, Alcantara, Milan
Gary Chang, Founder, EDGE Design, Hong Kong

Steven van der Kruit, Creative Director, Perfumery Division, Firmenich,
Geneva

Luciana Stein, formerly editor at Valor Economico, Sao Paulo, Brazil

Gilbert Lee, Client Services Director, Research International, Guangdong,
China

Philip Verhagen, fr. Marketing Director, Umbra, Toronto

Ron Pompei, Founder, Pompei AD, New York, formerly CNN Principal
Voice

Mark Tungate, Author and Journalist, Paris
Roger Tredre, Consulting Editor, WGSN, London

FINAL INTERVIEWS — EUROPE (FINAL UNIFIED QUALITATIVE
QUESTIONNAIRE)

Francoise Sackrider, Director, Institut Francais de la Mode, Paris, France

Torsten Hochstetter, Global Head of Design App./Acc., Herzogenaurach,
Germany

Stoyan Kamburow, Director, TNS Infratest, Bielefeld, Germany
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Roland Heiler, Managing Director, Porsche Design, Austria

Elisabetta Tangorra, Director, Luxury Box Unit, McCann Erickson, Milan
Catherine Jubin, MD, International Luxury Business Association, Paris
Patrice Muller, Founder, Ipolitis and Hubertus, Geneva

Babette Wasserman, Founder and Director, Babette Wasserman, London
Uche Okonkwo, Director and Founder, Luxe Etc., Paris

Thierry Maman, Managing Director, Berluti, Paris

Karen Moersch, Founder, The Hasley Group, Warwick, UK

Alex Berger, Principal, MMand]l, Paris

Lauren McBride, Account Director, DCG Media, London

Max van Lingen, Director Interactive Brand Marketing, Mexx (part of Liz
Claiborne), Netherlands

Adjedj Bakas, Founder, Dexter, Amsterdam
Nick Compton, Features Editor, Wallpaper, London

Stan Stalnaker, President and Creative Director, Hub Culture, LDN SGP
NYC

Carmen Chin, Department Manager, Burberry, London
Joe Ferry, Head of Design, Virgin Atlantic, London

Clara Salmeri, Qualitative Research Manager, Doxa, Milan
Ben Wood, Added Value, London/Paris

Rogier van der Heide, fr. Director and Global Leader, ARUP,
Amsterdam
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Ken Grier, Managing Director, The Macallan, UK

Florian Koehler, Architect and Principal, Koehler Kobusch, Hamburg
Stephen Gray, Managing Director, Clive Christian, London

Mette Kristine Oustrup, Founder, Qi, Singapore

Sher Ren Chua, Business Development Manager, CIAO, Paris/Shanghai

Joop Verloop, Partner, Verloop Innovatie, Amsterdam/Los Angeles

FINAL INTERVIEWS — USA AND BRAZIL (FINAL UNIFIED QUALITATIVE
QUESTIONNAIRE)

Marco Susani, fr. Design Director, Motorola, Chicago, USA

Eddie Roschi, co-founder, Le Labo (www.lelabofragrances.com), New
York

Scott Williams, Executive Vice President, CMO, Morgans Hotel Group

Marianne Castier, Principal, Sterling International Executive Search, New
York

Ian Lewis, fr. VP Research and Insights, Time Inc., New York

Evan Oster, fr. Director Market Research Americas, Bacardi Global
Brands, USA

Gianluca Siciliano, Marketing Director USA, Lamborghini, NY, USA

Theresa Tran, Principal, Tease Marketing, Portland, USA

FINAL INTERVIEWS — ASIA PACIFIC (FINAL UNIFIED QUALITATIVE
QUESTIONNAIRE)

Mineo Sato, fr. Head of Design, Marantz, Tokyo

Davide Quadrio, Founder, ArtHub, Bangkok, Thailand/Shanghai, China
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Lorraine Justice, Head, School of Design, Hong Kong Polytechnic, Hong
Kong

Freeman Lau, Chairman of the Board, Hong Kong Design Centre, Hong
Kong

Lisa Yong, co-founder, YStudios, USA, and Red Network, Hong Kong
Joseph Chui, General Manager, Research Pacific, Hong Kong
Rita Soh, Past President, Singapore Institute of Architects

Rieko Shofu, Executive Manager, Corporate Design Dept., Hakuhodo,
Tokyo

Matthew Wang, MAP, Shanghai
Bianca Cheng, Director, Jade International Capital Partners Ltd, Beijing

ADDITIONAL INPUT (NON-STRUCTURED ACCORDING TO
QUESTIONNAIRES)

Atto Belloli, Chairman, Istituto Internazionale Studi sul Futurismo,
Milan

Jem Bendell, Director, Lifeworth / Ass. Prof., Griffith Business School
Mary McGuinness, Partner, Sputnik, New York

Greg Furman, CEO, Luxury Networking Group, New York

Guy Salter, Deputy Chairman, Walpole British Luxury, London
Olivier Lapidus, Couture Designer and AD Tex for Carrefour, Paris
Frangois Russo, AD, Designer, Bangkok, Thailand

Paul Levy, CEO, City Centre District, Philadelphia, USA

Thomas Houlon, Innovation Director, Tag Heuer, Switzerland
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Alex Moskvin, fr. VP, IFF, BrandEmotions™ Agency, New York
Mark Dunhill, CEO, Fabergé, London

Sian Davies, CEO, The Henley Centre, London

Marc Cohen, Founder Director, Ledbury Research, UK

Massimiliano Benedetti, Global Sales and Marketing Director, Yoox,
Italy

FINAL VALIDATION INTERVIEWS (PERSONALIZED STRUCTURED
QUESTIONNAIRE)

Rattan Chadha, Entrepreneur, founder of Mexx, Voorschoten,
Netherlands

Rita Clifton, Chairman, Interbrand, London

Graziano De Boni, fr. CEO and President, Valentino USA, New York /
Milan

Luca De Meo, fr. CEO Alfa Romeo and fr. CMO FIAT Automotive Group,
Turin, Italy

Markus Langes Swarovski, Member of the Board, Swarovski, Wattens,
Austria

Concetta Lanciaux, Luxury Strategy Advisor, Montreux/Paris
Bessie Lee, CEO, GroupM China, Shanghai, PRC

Richard Lee, CEO, WKH Group, luxury brands building and distribution,
Hong Kong

Federico Marchetti, CEO, Yoox, Italy
Karen Moersch and Simon Wilson, Founders, The Hasley Group, UK

Paul Nunes, Executive Research Fellow, Accenture Institute, Boston
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Andrea Ragnetti, fr. CEO, Philips Consumer Lifestyle, Amsterdam
Karl Schlicht, VP Lexus Europe, Brussels, Belgium

Peter Sosnkowski, Former Chairman and CEO, Rémy Associés
Worldwide.

WITH SINCERE THANKS TO:
Sophie Rheims, Consultant, Paris

Lieran Stubbings, fr. Global Luxury Forum 2007 director, Eventica,
London/Russia

Rhiannon Bryant, fr. ESOMAR Luxury Forum 2007 event director,
Amsterdam

The organizing team, FT Business of Luxury 2007 summit, Venice (Italy)





