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part i	  
The Need for Innovation: 
Painting the Canvas

Innovation has increasingly moved out of the obscurity of R&D (research and development) 
departments into boardrooms, politics and social sciences, and the mainstream press. Here 

are a few quotations from: 

Business: ‘We want to be Number One or Two in our chosen market segments but we need more innovation.’ 
– Beresford-Wylie, Executive Vice President, Nokia Networks.

Politics: ‘We need even more innovation.’ – German Minister for Education and Research BMBF Frieder 
Meyer-Krahmer on the role of research and technology transfer in the modern economy.

Trade associations: ‘We need more innovation, research and education. Because innovation is about ideas 
we must ensure that intellectual property is protected efficiently.’ – Jürgen R. Thumann, President of the 
Federation of German Industries.

The regional level: ‘We need more innovation, more investment, and growth-oriented politics. … The future 
of Baden-Württemberg depends on its ability to innovate.’ – A regional politician at a press conference in 
2005 in Stuttgart. 

The European level: The EU has declared 2009 the Year of Creativity and Innovation� with the aim 
‘to raise awareness of the importance of creativity and innovation for personal, social and economic 
development; to disseminate good practices; to stimulate education and research, and to promote policy 
debate on related issues.’

The US: ‘If America recommits itself to science and innovation, then we can lead the world to a new future of 
productivity and prosperity,’ said Barack Obama in a speech in November 2008.

China: ‘If you wish to remain or become New Champions, you must be innovative and take the lead in doing 
so. Otherwise, you won’t be successful.’ – Chinese Premier Wen Jiabao in his opening remarks at the 
World Economic Forum’s Annual Meeting of the New Champions, 2008.

Korea: ‘Korea must encourage entrepreneurial innovation through the creation of more competitive private 
investment funds and industrial incentives, including both venture capital and private equity investment 
funds,’  – Derek Lidow, President and CEO, iSuppli Corp.

The chemical industry: ‘It’s innovation that will drive that production curve to try and keep up with 
demand.’ – Monsanto’s Chairman, President and Chief Executive Officer Hugh Grant in his letter to 
shareholders of 23 October 2008.

Telecoms: France Telecom CEO declared in January 2009 that France Telecom will focus on investment 
and innovation to help it survive the economic downturn.

�	 The Future of Innovation – the book and the website – were included into the national events of the EYCI 2009.
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Insurance: ‘We will continue to deliver even more innovation performances grounded upon infrastructures 
developed during the first-stage management innovation process.’ – Kim Soon-Hwan, President and CEO, 
Dongbu Insurance, Korea, in the 2008 annual report.

On 27 February 2009 a search on google.com revealed 113,000,000 hits for innovation – in 0.13 
seconds. There is no denying it, innovation is on the agenda. So, what is the outlook for innovation? 
… Why do we need it? … Do we need more innovation? … Less? … What is the purpose of innovation? 
… Where is it needed most? The following voices paint the canvas of innovation in very bright 
colours.

We would like to start the contributions with Stefan Kohn as we very much like his title: ‘The 
future of innovation is in our hands.’ That’s our firm belief too. The future is not something that just 
happens to us; it is not inevitable or imposed on us, and we are not simply puppets in someone 
else’s play. 

We all make decisions, grasp or ignore opportunities, reject options. We can participate or 
avert our eyes. The future is our decision. If we choose to experiment and it fails, we can brush that 
failure under the carpet or we can seek to learn from it. 

The future is in our hands. We need to take responsibility for it – and accept that our decisions 
come with risks.
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